St. Bonaventure University

Russell J. Jandoli School of Journalism and Mass Communication

Master of Arts in Integrated Marketing Communications

 SEQ CHAPTER \h \r 1IMC 540 – Mass Communication Theory and Practice

Instructor:

Pauline W. Hoffmann

Office Hours:

By appointment (to be arranged via email or phone)

Phone:

716-937-7036
Email:


phoffman@sbu.edu (this will change)
Text Note:

All communication students regardless of what area of expertise should 

have The Elements of Style and the either the UPI Stylebook or AP Stylebook as reference.

It is also recommended that you supplement the text reading with other periodicals, including Ad Age, Adweek, and PRWeek.  Additional readings will be distributed in class in the form of handouts.

Required Texts:
Mass Communication Theory: Foundations, Ferment, and Future, 3rd ed., 



by Stanley J. Baran and Dennis K. Davis, Thomson/Wadsworth



Communicating Leadership:  An Organizational Perspective by Patricia D. 




Witherspoon, Allyn & Bacon
Course Objectives:
This course provides an introduction to mass communication theory and practice.  Several theories will be presented and discussed.  Focus will be on the identification of theoretical concepts, assumptions and propositions, and on the role of theory in mass communication research and integrated marketing and communication.  
Course Requirements:

· Active, informed participation in class discussion and activities.
· Assignments submitted on time and in appropriate format.  All work prepared outside of class must be typewritten.
· Regular class attendance except in cases of serious illness or emergency.
· Adherence to university policy concerning plagiarism and cheating.
General Guidelines and Classroom and Class Policies:

I will use available technology as much as possible.  I try to maintain the course website and course integration technology provided by St. Bonaventure.  I try to post and/or email any notes and announcements prior to class.
Additionally, please be courteous in class.  I try to be courteous and respectful of all students and all student interactions.  I expect the same courtesy toward your fellow classmates and me.  Also, you should treat this class as you would a business meeting.  Behaviors not tolerated in the workplace will not be tolerated here.

$ 
Please turn off pagers and cell phones.

$ 
Please arrive on time.  Arriving late is disruptive and disrespectful to class. 

$ 
Please attend class.  Much of what we do will be in class assignments or discussion.  Your participation is appreciated, needed, and graded.

$ 
If class is to be cancelled, I will notify the class through the SBU website or via email before class.  This will usually happen only in cases of inclement weather or instructor sickness.

$ 
Please do not make disrespectful remarks toward me or other students, do not talk in class while others are talking, do not do work not related to my class, do not eat or drink in such a way as to be disruptive.  (Eating and drinking are fine, but be reasonable.)

Grading:






Final grades will be computed in accordance with the following percentages:


Class Participation and Attendance:


30%


Theory Presentation:




35%

Final Exam:





35%

Class Participation:

Engaging in the class, in learning groups, and with the readings and exercises is the most effective way to learn theory.  Coming to every session, as well as engaging actively and reflectively with the materials and your classmates, is what I will be looking for in class participation.  Theory is subjective so you need to be open to and tolerant of the ideas and applications offered by your fellow classmates and instructor.

Theory Presentation:

Each student will be assigned one theory or concept to present to the class during weeks two, three, and four (Theories to be tentatively assigned are listed in the tentative schedule at the end of this syllabus.).  Research beyond the textbooks will be required.  Presentations may be emailed to the professor in advance of class or brought to class on a CD for classroom presentation (both are preferable in case of technological glitch).  Presentations will be 15 minutes in length. 

Since the theories presented are integral to this course, each presentation will be followed by full and thorough discussion of the theory presented.  I will present several theories during the first week to give students an idea of what I am looking for.  It will be expected that you fully explain the theory, explain its importance to mass communication/communication research, and use it in an applied setting (or find an example of its use in an applied setting).

Final Exam:

The final will be based on class readings, assignments, and discussions, and will be given the last Saturday of class (October 29).  You will likely be given two to three articles to read, analyze, and answer questions about.  It will be open book so bring notes and texts.
A Note Regarding Plagiarism:

I take academic integrity seriously, and will not tolerate plagiarism or any other form of cheating.   For further information, these resources on proper citation and how to avoid plagiarism may be of help: 

$ 
"Writing With Sources" (http://www.fas.harvard.edu/~expos/sources/) 

$ 
Plagiarism Defined (http://www.turnitin.com/research_site/e_what_is_plagiarism.html) 

$ 
Plagiary and the Art of Skillful Citation (http://www.bcm.tmc.edu/immuno/citewell/) 

$ 
Using Sources (http://www.hamilton.edu/academics/resource/wc/usingsources.html) 

IMC 540 Tentative Schedule

	Date
	Topic
	Theories Discussed

	Week One 

October 7/8
	Introduction to Communication Theory and Mass Communication Theory

Introduction to Communication and Mass Communication 

Mass Communication Chronology

Mass Society and Mass Culture

Baran & Davis – Chapters 1 through 5
	Instructor to present.

	Week Two

October 14/15
	Rise and Fall of Limited Effects

Baran & Davis - Chapters 6 through 8
	· Two Step Flow

· Diffusion Theory

· Attitude Change Theory

· Cognitive Dissonance Theory 

· Social Cognitive Theory
· Functional Analysis

· Information-Flow Theory

· Phenomenistic Theory

	Week Three

October 15/16
	Contemporary Mass Communication Theory

Baran & Davis - Chapters 9 through 12
	· Cultivation Analysis

· Cultural Studies Theory

· Frame Analysis Theory and Framing
· Information Processing Theory

· Social Marketing Theory including Hierarchy of Effects Model

· Uses and Gratifications Theory

	Week Four October 21/22
	Leadership, Organizational and Change Management Theory

Witherspoon - Chapters 1 through 9
	· Industrial Paradigm

· Maslow’s Hierarchy of Needs

· Theory X, Theory Y

· Planned Behavior

	Week Five

October 28/29
	Friday, October 28 – Supplemental Readings and Review
Saturday, October 29 - Final Exam
	Review
Test
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